Strengthen Public Power

Building Public and Political Support for Public Power

<
E L ECTRICI T lIES The energy behind public power




Introductions

Drew Elliot, Manager, Government Affairs

* Over 16 years of experience in state and federal policy and politics, including
Congressional and state-level public service and electric utility public affairs.

Elizabeth Kadick, Manager, Communications

e Over 11 years of experience leading the development and execution of strategic
communications initiatives including public relations, crisis communications, and

brand awareness campaigns.




PUBLIC POWER’S

STRATEGIC PRIORITIES

FUTURE-FOCUSED

Develop a future-focused mindset

PROVIDE SUPERIOR POWER

Deliver reliable, affordable, and sustainable
electric power

PEOPLE
Leverage our people as our greatest asset

STRENGTHEN PUBLIC POWER

Build publicand political support for public
power

CUSTOMER-CENTERED
INNOVATION
Innovate and invest to better serve our

customers and communities H\,
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STRENGTHEN PUBLIC POWER

Build public and political support for public

power
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How Do We Get There?

e Value of Public Power campaign

* Goal: Increase public power’s brand awareness while
strengthening the public power name and reputation

* Goal: Educate public power customers and elected officials
on the benefits of public power, working to create public
power advocates

* Goal: Provide a new level of value to ElectriCities members

e Audiences: customers, local elected officials, general
assembly




Value of Public Power Campaign

l.O ca I_ service
communities p ower customer

: residents restore
value employees live

meet

utitity COIMIMUN ity reliability

voice city ability focused  providing
people needs hometown
reliable customers

control
public citizens

neighbors cost
accountability




Value of Public Power Campaign

Government

Advertising Sponsorships Affairs

Member ElectriCities ElectriCities
Collateral Collateral Programs

Opportunistic Member
PR Touchpoints




Digital Advertising

June Digital Ad
Performance

5,588,929
impressions

0.49% CTR




Digital Advertising

’:. E!e::tri?ifies of NC -

Did you know your electric utility is non-profit?
Public power provides 50% faster restoration
times & many other benefits.

<
ELECTRICITIES

You Are Served by

PUBLIC POWER

electricities.com
You Are Served By Public
Power

Learn more

’:. ;}gcqipjgies of NC . X

You live in a public power community. That
means your electric provider is locally-owned
and not-for-profit.

-
ELEC

of NORT
The energy

publicpower.electricities.com
Get To Know Your Public
Power

Learn more
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ELECTRICITIES

f NORTH CAROLINA, INC

PUBLIC POWER

Gives Youa VOICE

0,
244

ELECTRICITIES

Your electric utility is

PUBLIC

cost-saving

POWER

FIND OUT HOW

@, ElectriCities
o o

You Are Served By Public Power
Public power is non-profit, community-owned, and cost-
saving.

ELECTRICITIES

You are served by

PUBLIC POWER “

R

See what this means for you.

Learn more




Digital Advertising

June Landing Page
Performance

14,894 79.54% new 250
sessions sessions engagements




Digital Advertisin
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ELECTRICITIES

of NORTH CAROLINA, INC.

WHAT IS
PUBLIC
POWER?

safe, reliable, a ainable power

2rk connects public power communities

Public power refers to a community-
owned electric utility that distributes
reliable energy to its residents but does
so as a non-profit. There are over 2,000
public power communities in the United

States, with more than 70 in North
Carolina alone, and these communities

experience long-term benefits from

these locally-focused utilities.

SCROLL DOWN




Radio Advertising

SENC 1.8 million 15 million
campaign listeners impressions

Workforce 1.5 million 6.7 million
campaign listeners impressions




Broadcast Advertising

PBS cikorina

POWERED BY THE UNC SYSTEM




Sponsorships TLBCF
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Telling the Public Power Story

e It's all about storytelling
* Prioritize the biggest return on investment
* Localize the story

* Personalize the story




Telling the Public Power Stor

The Town of Maiden has been awarded
a Public Power Award of Excellence in
three categories: Continuous
Improvement, Value of Public Power,
and Workforce Development. This
award, presented by ElectriCities
recognizes exceptional performance by
public power communities

Public Power Award of Excellence

in the arcas of:
Continuous Improvement
Value of Public Power
Workforce Development

2021 PUBLIC POWER

WINNER

Town of Apex
April 18, 2022

Today, on National Lineworker
Appreciation Day, we're thankful for
our award-winning Electric Utilities

Department!

|
Thanks for all you do to provide our
community with reliable power!
#PublicPower

Greenville Utilities |
April 11, 20 ’

Today is NC Lineman
Appreciation Day. Help us spread
our appreciation to those who
keep our power going 24/7!
#thankalineman

THE LAURINBURG

EXCHANGE

City of Laurinburg
wins Public Power
Award of Excellence

March 29, 2022

LAURINBURG —The City of Laurinburg is one of 18
public power communities across North Carolina to
receive a 2021 Public Power Award of Excellence.
The awards, presented by ElectriCities of North
Carolina, recognize exceptional performance in the
areas of communicating the value of public power,

continuous improvement, grid modernization,

THE NEWSENIER L)

Proposed Drexel
Budget Calls For
Electric Rate
Decrease, Sewer Rate
Increase

June 16, 2022

DREXEL — Drexel town residents will likely see their
property tax rate remain the same but some fees
will increase, while electric customers will see a
decrease in their bills. The town’s proposed 2022-23
fiscal year $4.5 million proposed budget keeps the



Co-branding

ﬂ "Touchstone Energy® Cooperative Inc. is a
—_— national network of electric cooperatives across 45
THE LOGO GRAPHIC .
states that provides resources and leverages
Touchstone Energy” ‘ Touchstone Energy” partnerships to help member cooperatives and
Cooperatives - Cooperative their employees better engage and serve their
members. By working together, Touchstone
T T Energy cooperatives stand as a source of power
R A and information to their 30 million member-owners
o ' da L1}
Touchstone Energy® Touchstone Energy® every day.
Cooperatives Cooperative
THE NATIONAL BRAND SIGNATURE brandstyleguide.touchstoneenergy.com/

A Touchstone Energy” Cooperative K‘t

THE CO-BRAND SIGNATURE

The power of human connection€?)
THE TAGLINE




Co-branding

CO-BRANDING GUIDELINES

Integrated Brand
In this version, the cooperative logo is combined with the Touchstone Energy® logo INTEGRATED ENDORSER
into a single logo unit. -

| &-r“-‘-'Eu;mE‘:
Endorser Brand D pmaatten Py |
= Your Touchstone Enengy” Cooperative @T |
In this version, both the cooperative logo and the Touchstone Energy™ logo appear - /’\%@«\
separately and are not a single logo unit. They |“'a':,-'Ep|]sa'side-h'--'-<id= or to the QA

side or the Touchstone Energy® ng: ma;.-ap:ear‘:el:-.-‘-.- the cooperative logo.

Recommendations:

Co-branding is recommended wherever there is cooperative branding. The
Touchstone Energy® logo and cooperative logo should either appear as integrated
(one logo unit) or as Endorser (separately)




Co-branding
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ELECTRICITIES

s NORTH CAROLINA. INC

Investment Authority for ElectriCities’
Nuclear Decommissioning Fund

March g, 2021
2021 Sesston

BACKGROUND — For more th

that comprise thi

and maintenance of a decommissioning &
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The 19 member cities of NCMPA1 are Albemarle, Bostic, Cherryville, Corneltus,
Drexel, Gastonta, Granite Falls, High Point, Huntersvtlle, Landls, Lexington,
Lincolnton, Matden, Monroe, Morganton, Newton, Pineville, Shelby, and Statesvtlle.

.t§l Eﬁgﬁﬂur%uﬁbasmi 1

ElectriCities, Treasurer Folwell anticipate better
rates for Landis customers with passage of
reinvestment bill

Ihttps:/fwww salisburypost com/author/natalieanderson/)

Email the author (mailto natalie ander son@:sal isburypost com|

Published 12:00 am Friday, July 14, 2021

¥ou have read 0 of 15 articles.

Logln or Subscribe

By Matalie Anderson
natalie andersoni@salisburypost com

LAMDNS — Following the passage of a bipartisan bill backed by Sen. Carl Ford, cities and towns using ElectriCities services could eventually see
lower rates if they decide to reinvest nuclear decommissioning funds into a state treasurer-controlled fund

Earlier this month, Gov. Roy Cooper signed into law Senate Bill 323, which received unanimous support in both chambers. It was filed by Sen. Pau
Mewton, a Republican who represents Cabarrus and Union counties, and backed by Ford, a Republican representing Rowan and Stanly counties
The bill allows money deposited into nuclear decommissioning funds established by the Morth Carclina Municipal Power Agency Number 1 to be
reinvested into the State Treasurer's Ancillary Governmental Participant Inwestment Program

The billis anticipated to impact 17 cities and towns using ElectriCities for electric services across the Piedmont and western Morth Carolina areas,
including Landis. Those cities are also part of the Morth Carolina Municipal Power Agency Mumber 1, which was founded in 1776

The agency has 75% ownership interest in the Catawba Muclear Station 1, located in Yark County, South Carolina, and operated by Duke Energy
Under federal law. the U5 Nuclear Regulatory Commission requires each operator of a nuclear facility to establish and maintain funds to
decommission the facility and restore the site once the nuclear plant is closed. In 1990, the MC Municipal Power Agency Number 1 established the
Catawba Unit No. 1 Decommissioning Trust Fund and the Catawba Unit Mo. 2 Decommissioning Trust Fund




Tell your
ECAC ety

p o public power

story today.







Audience Questions, Feedback,
and Discussion
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Thank you

Reach out to us at communications@electricities.org




